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An Incredible Vacation Wue, with 10% Magic 
Kingdom Club savings, too. It’s Florida’s best 
Bahamas cruise plus a full 4-day Walt Disney World 
area vacation. It’s an incredible vacation value at full 
price, but Magic Kingdom Club members save even 
more — a full 10%. That brings the price down to as little 
as $446* per person (depending on the season) — for the 
full seven days! 

Cruise 3 nights to the Bahamas. You’ll sail from 
Port Canaveral, the new cruiseport that’s just minutes 
from the Vacation Kingdom. Aboard the spectacular 
Star/Ship Royale or the incredible Star/Ship Oceanic. 
They’re larger than most of today’s ships. With elegant 
lounges, swimming pools and movie theatres. They’re 
also the only ships with true gourmet cuisine, and 
brand new Broadway-style entertainment. 

This year’s extra-special because of the Walt Disney 
World 15th Birthday Party— you’ll sail with famous 
stars like Goofy, Donald Duck and Mickey Mouse— 
on every cruise. 

What’s more, we have the best children’s program 
afloat, with all kinds of organized activities and 
full-time counselors for the kids. 

In charming Nassau you’ll love duty-free 
shopping and nightlife. And then 
you’ll visit one of the most beautiful 
Out Islands, Salt Cay. 


Full 4-day Walt Disney World area vacation. Thke 
yours before or after your cruise: 4 nights at one of 
Orlando’s best hotels or one of Disney’s “on-site” hotels. 
(See below. ) Hertz rental car for 7 days with unlimited 
mileage. Your 3-day unlimited World Passport to all the 
attractions at the Magic Kingdom and EPCOT Center. 
This year it’s better than ever with the Walt Disney World 
15th Birthday Party. You’ll receive a free tour of nearby 
Spaceport USA SM at Kennedy Space Center, too. 
On-Site Hotels free with early reservations.* Spend 
your Walt Disney World Vacation in one of the most 
famous “On-Site” hotels — it’s free with 6 months 
advance reservation (depending upon season); otherwise, 
they cost just a few dollars more. 

Reserve your week now. Premier’s Cruise and Walt 
Disney World Week is available every week. Just call 
1 - 800 - 334-4017 (In Florida, (305) 828-3329), or write 



the Magic Kingdom Club Travel Center, P.O. Box 10160, 
Lake Buena Vista, FL 32830. And ask about our 
roundtrip fly/cruise rates from over 100 cities. 


*A ll rates are per person, double occupancy, based on published 1987 Magic Kingdom Club 
brochure rates for Super Value Season. Cannot be combined with any other promotion or 
program. Certain restrictions apply. f On-site hotels available starting May 22, subject to 
availability depending upon season, certain restrictions apply. 3-night cruise only rates 
available upon request at a 15% discount. Port charges not included. Ships' Registry: 
Panama. ©1987 The Walt Disney Company. 
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ON THE COVER: “Snow White and 
the Seven Dwarfs" returns to thea- 
ters in July. A rtwork by Disney Illus- 
trator Matt Mew. 
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dom. Leftover Disney Dollars can be 
used for future visits, or re-exchanged 
for U.S. money. They also make great 
gifts and unusual souvenirs. 


Artist's concept of 
"Typhoon lagoon' 


“Typhoon Lagoon” a spectacular 
50-acre water entertainment complex, 
opens next summer in Walt Disney 
World. The gated attraction will fea- 
ture a 95-foot mountain with nine 
cascading water slides and streams, 
a 2 ’/ 2 -acre wave-making lagoon, and 
a saltwater snorkeling pool where 
guests can mingle with colorful 
Caribbean sea life, including sharks. 
Less venturesome visitors can float on 
rafts and inner tubes down a lazy 
river which takes them through a rain 
forest and hidden grotto as it circles 
the Lagoon. 

The new area will also become the 
setting for a Disney movie to be called 
“Typhoon Lagoon,” and will be avail- 
able for other productions after the 
Disney/MGM Studio in Walt Disney 
World opens next year. 


Twinkling lights \ 
illuminate the 
Electrical Parade 


Disneyland 


Since its opening in 1983, Tokyo 
Disneyland has added new events, 
shows and attractions with every 
change of season. This summer the 
Japan-based Park welcomes its latest 
attraction, “Big Thunder Mountain,” 
an abridgment (because the transla- 
tion in Japanese is too lengthy) of the 
American theme parks’ “Big Thunder 
Mountain Railroad.” 

This follows the recent opening of 
“Captain EO," starring Michael 
Jackson — a favorite performer in 
Japan— and “Cinderella Castle 
Mystery Tour," an exclusive attraction 
at Tokyo Disneyland. Other crowd- 
pleasers that have appeared since 
the Park opened include “Alice's Tea 
Party,” a whimsical cup and saucer 
whirl; “American Journeys in Circle- 
Vision 360;” and “Tokyo Disneyland 


Whirling teacups 
add a giddy touch 
to Alice's Tea Party 


Disney $$$$! There’s nothing 
“funny" about this money, even though 
it comes in colors with a portrait of 
Mickey Mouse on the ones and Goofy 
on the fives. 

Disney Dollars were launched 
recently as the official currency of the 
realm at Disneyland. They are offered 
there at a one-for-one exchange 
rate with U.S. dollars, and may 
be used for purchases 
throughout the 
Magic King- 


Electrical Parade.” 

Before Tokyo Disneyland, choices 
for family outings were few. The Park 
has become a utopian place to escape 
the confines of everyday Japan, a 
location with space, breathtaking 
scenery, and a true demonstration of 
American creativity. Over 40 million 
guests have visited the 114-acre 
attraction, and a significant number 
of them return several times a year. 

Tokyo Disneyland has, if even just 
minutely, altered the traditions of 
Japan. The American-style New Year’s 
Eve Party there, with its fun, frolic, 





An experiment is in progress at 
Walt Disney World to determine 
whether wheat and soybeans will 
grow on the moon. 

The long-range purpose, according 
to Dr. William Easterwood, a soil 
scientist at The Land, is to implement 
an envisioned self-sustaining lunar 
base in the 21st century. Toward that 
end he is working with NASA and a 
space science center at the University 
of Minnesota, trying to match pow- 
dered rock quarried in Minnesota 
with moon soil brought back by 
Apollo 11 astronauts. 

Dr. Easterwood is creating an 
enclosed, greenhouse-type of envi- 
ronment for wheat and soybeans he 
has planted in this material, hoping 
to record mineralogical changes 
capable of producing oxygen, hydro- 
gen, and other elements non-existent 
on the moon. Such a crop, if grown 
successfully, could also provide a 
source of cereal and protein for lunar 
travelers. 


Mickey joins 
the celebration 


^' c fireworks and 

noisemakers, contrasts 
with the traditional New Year’s 
Eve Party in Japan: a pensive and 
serious occasion given over to reflec- 
tion on the past year and plan-making 
for the future. Last year over 180,000 
people attended the all-night party, 
which has become the most talked- 
about event at the Park. 


Parade features 
skaters and floats 


Walt Disney World continues to 
celebrate the Magic Kingdom’s 
15th Birthday with a parade featuring 
40 famous Disney characters and 
100 roller skaters, singers, dancers 
and musicians boogying in their 
flashiest party clothes. 

Another highlight is the “15 Years 
of Magic” show, during which Mickey 
presents Minnie with a dozen roses 
that turn into a flock of doves. 

Many of the entertainers in these 
events attend Epcot Institute of the 
Performing Arts, a training ground for 
young talent recruited from colleges 
around the country. 


Ground has been broken for “Splash 
Mountain,” a new Disneyland attrac- 
tion starring cartoon characters 
from “Song of the South.” It is located 
in Bear Country on the far west side 
of the Park, and styled along the 
lines of “Pirates of the Caribbean” 
and “It’s a Small World." Guests will 
drift along a meandering river to the 
strains of “Zip-a-Dee-Doo-Dah,” 
watching Brer Rabbit outsmart Brer 
Fox and Brer Bear in scenes taken 
from the animated portions of the film. 
“Splash Mountain” is slated for an 
early 1989 opening. 


Mickey Mouse 
makes magic 


Splash Mountain' 
is a future 
Disneyland 
Attraction 


Minnie and Mickey star in the 
15 th Birthday Parade 





On July 17th, thousands'^ 
of movie screens on six 
continents light up with 
"Snow White and the 
Seven Dwarfs." 

It's the climax of The Walt 
Disney Company's grand- 
est celebration in decades, 
a year-long gala dedicated 
to the 50th anniversary 
of Walt Disney's animated 
masterpiece. 

Tb help commemorate 
the event, a unique Snow 
White "passport" is 
already available, con- 
taining an admission ticket 
good at any theater, an 
individually numbered 
brass medallion, and 
three special values for 
moviegoers from three of 
America's most famous 
companies, all in a special 
commemorative folder. 

As the festivities con- 
tinue, Snow White and 
the Seven Dwarfs star in 
parades and special 
events at Disneyland, Walt 
Disney World and Tbkyo 
Disneyland, having made 
public appearances 
at the Superbowl, 
the Rose 


urp 

Ahe significance of Snow White’ 
to the craft of animation cannot be 
underestimated. With it, Walt Disney 
established an entirely new film 
genre: the animated feature. I’m 
awed by the film every time I see it. 

"The financial success of the movie 
allowed Walt to pursue his other 
dreams, such as the production of 
more animated features, live action 
movies, television shows, and, ulti- 
mately, Disneyland and Walt Disney 
World. In fact, the profits from 
"Snow White’ allowed Walt to build a 
modern studio and sound stages 
that are still in use today.” 


Michael D. Eisner 

Chairman of the Board and Chief F.xecutive Officer 
The Walt Disney Company 
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Parade, the 
New York Stock 
Exchange, and 

most recently on the 

Children's Miracle Hospital Te^tl'ioTT®*'"' 
Over 100 licensees are offering com- 
memorative merchandise ranging from 
toys, record albums and books, to silver 
coinsand $1,500 Italian-made porcelain 
figurines. Walt Disney Home Video is 
issuing a collection of "Disney's Sing- 


Coltectibles in all sizes, 
shapes, and formats 
are a testimony to the 
film's ageless appeal 


Along Songs: Heigh-Ho," 
featuring two memorable 
musical scenes from 
"Snow White." 

In May, NBC televised a 
dazzling "Snow White" 
special, and during May and 
June The Disney Channel 
presents "Snow White Live," 
a spectacular 90-minute 
live version of the animated 
film which was staged 
some time ago at New York's 
Radio City Music Hall. 

Plans are afoot for a pre- 
launch July 1 5th screening 
of "Snow White and the 
Seven Dwarfs" there, the 
landmark theater where 
the picture had its New 
York premiere. Ten million 
souvenir programs will be 
distributed to “Snow 
White" moviegoers 
free throughout the 
summer— the first time 
ever for such an offer. 
During the months 
ahead. Walt Disney's 
fairy tale princess and 
her seven little diamond 
miners will figure in a 
: vast variety of salutes. 
Snow White 
memorabilia, 
and the characters 
themselves, will 
appear in towns and 
cities all across the country. 
National magazines have 
scheduled stories about the film and 
its makers. A "Snow White" rose 
will blossom in Walt Disney World and 
Disneyland. Awards and citations will 
be coming to "Snow White and the 
Seven Dwarfs" from everywhere. 


6 








Original 
1937 poster art 


premiere 


All this is fitting tribute to Walt's first 
feature-length cartoon and its enduring, 
universally beloved characters. The film 
is being reissued for the seventh time 
since its opening at the Carthay Circle 
Theater in Los Angeles on December 2 1 , 
1937. To date, its worldwide grosses 
exceed $330 million. It has been seen 
in virtually every country on earth, and 
can be heard in more than a dozen 

languages. Yet at one time, 
V&lt admitted 


later, Snow White 
threatened to bankrupt 
the studio. 

"You should have heard the howls 
of warning when we started making a 
full-length cartoon," he said. "It was 
prophesied that nobody would sit 
through such a thing. But there was only 
one way we could do it successfully and 
that was to plunge ahead and go for 
broke— shoot the works. There could 
be no compromising on money, talent 
or time...and this at a point when the 
whole country was in the midst of a 
crippling depression. 

"As the budget climbed higher and 
higher, I began to have some 
doubts, too, 


wondering if we could ever get our invest- 
ment back. Then came a shocker. My 
brother Roy told me that we would have 
to borrow another quarter of a million 
dollars to finish the movie. Wfell. as every- 
one knows, we got the loan, the picture 
did make money, and if it hadn't, there 
wouldn’t be any Disney Studio today' 
Walt never could explain why he chose 
"Snow White and the Seven Dwarfs" for 
his first feature. He remembered seeing 
a silent movie version, starring 
Marguerite Clark, when he was a news- 
boy in Kansas City. But whatever the 
reason, he recognized "Snow White" 
as a splendid tale for animation. It had 
appealing characters, a wicked old 
witch for a jieavy, and a folklore plot 
that touched the hearts 
of human beings 
everywhere. 

Ken Anderson, 


Wall Disney at the premiere 
of ' Snow White and the 
Seven Dwarfs ' ' 


| udy Garland attends 
the premiere 


Marguerite Clark 
as Snow White in 
the silent movie 
version which may 
have inspired Walt 
Disney's animated classic 


Marlene Dietrich and 
Erich Maria Remarque 
add glamour to the 
triumphant event 
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Heigh-ho. heigh-ho. it's off to 
work for the Seven Dwarfs 


Lost and alone. Snow White is comforted 
by forest friends 


a veteran Disney art director and 
designer, recalls the night in 
1934 that Walt assembled 40 of 
his artists and revealed his plans. 

"He was going to try something no 
other studio had ever attempted. We 
knew how hard it was to do a short car- 
toon. and now a full-length feature? But 
Walt's excitement inspired us all." 

Ollie lohnston, a Disney animator, was 
also present that evening. "It took guts 
to do what Walt did." he says. "The 
story is based on the idea that Snow 
White's stepmother, the wicked Queen, 
is going to murder the girl. That's one 
drawing killing another drawing. But 
Walt convinced us that this could be 
done believably, and we believed him." 

So did the audience at the picture's 
premiere, and the millions who saw it 
afterward. First-nighters laughed at the 
floppy antics of Dopey, and some cried 
when the Dwarfs found Snow White in 
a deathlike sleep. When the movie 
ended, the audience stood and cheered. 

From the onset, Walt was convinced 
that voices would play a key part in 
making his animated characters believ- 
able. The most difficult voice to cast 
was the heroine herself, and Walt had 
a loudspeaker installed in his office so 
that he could hear singers auditioning 
on the sound stage without having to 
see them. He did not want his decision 
to be influenced by their looks. Even- 
tually a talented teenager named 
Adriana Caselotti was 
chosen. 


Adriana Caselotti, 
the voice of “Snow White” 


Snow White and Dwarfs at Disneyland 

As the personalities of the Dwarfs 
developed, their characteristic voices 
were provided by Pinto Colvig (a versa- 
tile talent at the studio who had created 
Goofy's voice a few years earlier) as 
Sleepy and Grumpy, Otis Harlan as 
Happy, Scotty Mattraw as Bashful, Billy 
Gilbert as Sneezy, and Roy Atwell as 
Doc. Dopey, of course, didn't talk at all. 
It wasn't that he couldn't talk, he just 
never bothered to try. 

Walt kept the names of his vocal artists 
off the screen, believing that their iden- 
tity would diminish the reality of his 
cartoon characters. But eventually his 
rules were relaxed enough to disclose 
the rest of the vocal stars: Harry 
Stockwell (father of actors Dean and 
Guy Stockwell) as the Prince, Lucille 
LaVerne ("Orphans of the Storm," "A 
Idle of TWo Cities") as the Queen/Witch, 
and Moroni Olsen as the Queen's 
magic mirror. 

During the four years that "Snow 
White" was in production, costs soared 
from an initial $1 50,000 to a then- 
astronomical $1.5 million. Over 750 
Disney artists worked on the film, 
including 32 animators, 102 assistants, 
107 in-betweeners (who fill in bits of 
action between the animators' drawings). 
20 layout persons, 2 5 background 
artists, 65 special effects animators, 
and 1 58 inkers and painters. The latter 
were adepts at inking and painting the 
cartoon characters on transparent 
sheets of celluloid (cels) for the Disney 
animation cameras. They came to Walt's 
rescue at one stage of filming. By pat- 
ting rouge on Snow White's cheeks, 
they gave her a delicate blush of color 
which brushed-on paint could not 
achieve. "It looks great," Walt admitted, 
"but how are you going to get it in the 
same place every day, and on each 
drawing?" One of the inkers replied, 
"Mr. Disney, what do you think we've 
been doing all our lives?" 


ne of the best known voices in the 
world belongs to a singer most people never 
heard of. Adriana Caselotti lives in contented 
obscurity near the site of Walt Disney’s old 
Hyperion Avenue studio in Los Angeles, where 
she was chosen by Disney himself for the 
voice of Snow White in his animated film 
classic, “Snow White and the Seven Dwarfs.” 

“That was in 1935. 1 was 18 years old,” 
Caselotti says with a still-girlish laugh. 

“My parents were opera singers. I audi- 
tioned for Snow White on a whim. Mr. Disney 
was looking for someone who could speak 
and sing like a child. He had turned down 
Deanna Durbin because she sounded too 
mature. She was 14.” 

The picture opened December 21, 1937, 
and celebrates its 50th anniversary (and 
seventh reissue) this year. Millions of sound 
track records and tapes have been sold, 
putting Caselotti’s voice onto the airwaves 
and into countless households throughout the 
world. Yet except for three stage appear- 
ances in “Rigoletto” in 1944, she never 
performed professionally again. 

“The studio didn’t ask me back,” she says. 
“Besides, I wasn’t much interested in a 
career. I just wanted to be happily married 
and keep house.” 

Caselotti is active and vivacious. “In our 
later years, a hobby is rejuvenating,” she 
says. Her lifelong avocation is designing 
and building houses. Several of them dot the 
hills above Hollywood and Caselotti, twice 
widowed, occupies a dramatic Hawaiian- 
style house she designed herself. It is land- 
scaped with rare tropical plants, a Japanese 
bridge, and— yes— a wishing well. 

Several years ago Caselotti, whose voice is 
as bell-like as ever, was called upon to record 
some vocal tracks for the newly remodeled 
Fantasyland at Disneyland. “After numerous 
takes and still not getting it quite right,” she 
recalls, “I closed my eyes and asked Walt for 
his help. The next take was perfect.” 
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The Dwarfs entertain Show White 


Wicked Witch presents 
a tempting poisoned apple 


Ten-year-old Shirley Temple presents 
Walt Disney with his special Os carts) for 
"Snow White and the Seven Dwarfs" 
in 1939 


Dwarfs mourn Snow White in her deathlike sleep 


Until "Snow White and the Seven 
Dwarfs," cels from animated cartoons 
were hardly considered art. “Walt gave 
them away says Wferd Kimball, a veteran 
Disney artist. "A Disney Studio business 
card didn't mean anything, but people 
would look at a cel." The breakthrough 
came in 1938, soon after the picture 
opened. The Metropolitan Museum of 
Art requested two cels from "Snow 
White." 

“They could have had some truly 
beautiful stuff, but they only wanted the 
vultures that swoop down when the 
old witch falls to her death." says Kimball, 




who was an animator on that sequence. 
"With cels from 'Snow White' now fetch- 
ing thousands of dollars from collec- 
tors, the Met could have asked for a 
truckload and been given a new source 
of income." It is estimated that at least 
one million drawings were made during 
production of the film. 

"Show White and the Seven Dwarfs" 
advanced the art of animation to 
dazzling new heights. The Academy of 
Motion Picture Arts and Sciences was 
so impressed that it strayed from con- 
vention and voted "Snow White” a 
Special Award— one large and seven 
dwarf Oscars mounted in a stairstep 
arrangement. Walt received the award 
on February 23, 1939 from a beaming, 
10-year-old Shirley Tfemple. Such 
appearances before his peers caused 
an uncommon lack of ease. Little Miss 
Tbmple, noticing his demeanor when 
she presented him with the "Snow 
White" Oscars, commented, "Don't be 
nervous. Mr. Disney." 

And so, after more than half a century. 
"Snow White ' is still the fairest of them 
all. As one of the most popular motion 
pictures of all time, it also bears out 
Walt's conviction that the surest course 
to real achievement is doing something 
no one else has ever 
done before. 


Prince rescues 
Snow White from the 
Queen's spell 




of the summer. . . 

a one-of-a-kind offer 
for the entire family! 

Celebrate the 50th Anniversary of 

CLASSIC 

rSnoziWhite 

V ' andthe^evmLmarfs 

with this Special Edition 
Commemorative Passport. 

Each Passport includes. . . 

★ One theatre admission to see “Snow White" — opens July 17, your ticket 
is good all summer long at theatres everywhere. 

★ A dazzling keepsake of all the “Snow White” characters — an engraved, 
numbered, solid bronze commemorative coin that you will want to keep 
and cherish forever... the coin itself is a $10.00 value. 

Plus 3 Money Saving Coupons Inside 

• $5.00 off on a Disneyland or Walt Disney World admission. 

• $10.00 Savings on any new subscription to The Disney Channel. 

• And a special FREE plush toy offer at Sears. 


Actual Size 3-3/8" X 6-7/8" 


A $10.00 savings on any 
new subscription to the 
wonder and magic of The 
Disney Channel. 


All this , over a $30.00 Value... 
yours for only $10.00! 

CALL 1-800-237-4949 NOW 

or send in the coupon below to reserve your passport. 

This is a limited time offer, good while supply of Commemorative Coins last. 



And a $5.00 discount off a 
child’s admission to 
Disneyland, The Magic 
Kingdom or Epcot Center 
at Walt Disney 
World. 


And as an added 
Bonus... When you buy 
any two cuddly dwarf 
plush toys, exclusively at 
BEARS, you receive a 
third dwarf plush 
absolutely FREE! 

A $9.99 value. 


SNOW WHITE COMMEMORATIVE PASSPORT 
PO. BOX 2182, CHATSWORTH, CA 91311 

Please enter my order for 

"Snow White Commemorative Passport(s)." 


@ $10.00 each $. 

Calif., N.J. Colo., MD., Mo. Residents only 

must add applicable sales tax $. 

Postage and Handling ($1 .00 per passport) $. 

Total Amount Enclosed $. 

Form of payment (Please send no cash): 


□ VISA □ MASTER CARD (Make check or money order payable to 

□ CHECK □ MONEY ORDER "Snow White Commemorative Passport ”) 

Exp. 

Credit Card Acct. No. Date 


Signature 

(For credit card orders only) 


NAME 

ADDRESS 

CITY STATE ZIP. 

TELEPHONE NO. ( ) 


Allow 3-5 weeks for delivery. Available in USA only. 


©1937 The Walt Disney Company ©Sears, Roebuck and Co.. 1987 
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DISNEYLAND TO WALT DISNEY WORLD 


by Joe V. Aguirre 

On June 30, more than 100 antique 
vehicles from around the world will 
converge on Disneyland and depart the 
Park in a blaze of nostalgia and glory. 
It's an unusual motor contest which will 
finish 1 1 days later at Walt Disney 
World in Florida— the 1987 Interstate 




vintage vehicles and their crews will 
cover a 3,600-mile course which will take 
them through 10 sunbelt states and 
scores of cities and towns. Along the 
way, this cavalcade of old-fashioned 
cars will pass thousands of delighted 
spectators who gather along the route 
to see these rolling pieces of Americana. 

First run in 1983, the Great American 
Race started last year at Disneyland, 
where California Governor George 
Deukmejian waved the green flag to 
send forth nearly 100 pre-1937 cars, 
trucks and even a lone motorcycle. The 
racers had a gala send-off from Main 
Street, U.S. A., where a shower of con- 
fetti streamed down from the rooftops, 
to their New York City destination. The 
event marked the first time Disneyland 
had hosted the start of a transcontinental 
road rally. 

This year will be the first time that any 
such contest has begun at the California 
Park and finished at its sister Park, Walt 
Disney World. Up to 120 pre-1938 
vehicles from the United States, Canada, 
Belgium. Japan, Sweden, England and 
the tiny nation of Jersey are expected 
to take part in this year's event, which 
boasts a total prize purse of 
$265,000. Accompanying the Great 
Racers as they roll across America 
will be none other than Sport 
Goofy himself. 

Although there is intense competition 
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for the 74 different cash awards offered, 
there is much more than money to this 
long-distance test of man and machine. 
Many Great Racers mention the excite- 
ment, the color, the camaraderie and 
the smiles that these cars seem to spark 
in people. Great American Race organi- 
zer and Executive Director Tbm McRae 
of Dallas, Tfexas, is eagerly awaiting this 
year's coast-to-coast trek. "Everyone 
loved that gala Disneyland start last 
year. It gave us a high that never went 
away' he says. 

McRae points out that the race is 
actually a timed road rally, with a driving 
team's composite time tallied at the 
end of each day. Teams try to duplicate 
a pre-determined time to the second 
for covering course 
sections, using 
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1929 Ford "A" Speedster 


just a set of written direc- 
tions and a speedometer. 

Cars participating in the 
endurance run have been 
as old as 84 years, including 
such bygone makes as 
Stevens-Duryea, Stutz, 

Hupmobile, Packard, 

Railton, Pierce Arrow and 
Deusenberg. The value of 
these rolling museum 
pieces is astounding, ranging from 
thousands of dollars to $2.5 million for 
a 1 907 Thomas Flyer which competed 
in 1986. 

This famous Thomas Flyer, which was 
brought out of a lengthy retirement 
especially for the race, was last year's 
"grand old lady' The car was the winner 
of the longest auto contest in history, 
the Great Race of 1908. This seemingly 
impossible 13,341-mile journey began 
in New York City, ventured westward 
across America, continued by ship to 
Asia, and ended 1 69 days later in Paris, 
France. 

Driving the Flyer last year was Ginny 
Withers of Anaheim, California, who 
fondly recalls a memorable incident 
that occurred as she and her navigator, 
Scott Bergan, made their way across 
America. For her, the hardest day of the 
race, but the most exciting, happened 
in Indiana where it rained for nine con- 
secutive hours. That sounds discouraging 
enough, but consider that the 
the Flyer is an open car with no 
roof whatsoever! 

Withers says, “There I was, 
drenched and cold in an old- 
fashioned dress, wearing a 
race helmet, and the visibility 


was terrible." She adds, “Tb top it off, 
our course directions were wet and 
becoming difficult to read.” When 
Withers and Bergan made a lunch stop, 
they borrowed another racer's direc- 
tions and made photocopies at a nearby 
store. Though they now had fresh 
directions, there was still no way to 
protect them, until Withers hatched 
an idea. 

“An old man in a truck came by, and I 
asked him if there was a market nearby!' 
recalls Withers. “There was, so I jumped 
into the back of the truck in my water- 
logged dress and off we went." She 
laughs as she remembers, “I ran into 
this old-fashioned general store, wear- 
ing my soggy dress and race helmet, 
and 1 shouted, Where are your Ziploc 
bags?' The startled owner just pointed 
at a shelf. I grabbed the bags, threw 
down the money on the counter, ran 
outside and jumped into the truck. I'll 
never forget that store owner out in 

Ben Caskey and Terry Lane aboard 193 1 
Cadillac convertible sedan. 


the middle of nowhere. 
He probably thought I 
was something from 
outer space!" 

This year, Withers will 
be driving another 
famous car, a 1934 Ford 
that was owned by the 
notorious bank robbers 
of yesteryear, Bonnie 
Parker and Clyde Barrow. 

Weather conditions of another 
extreme— the sizzling desert heat— can 
also tax those riding in open cars. For 
instance, it was so hot in California's 
Mojave Desert while Great Britain's 
Baron von Conzendorff-Mattner drove 
his 193 5 BMW Speedster, that the 
plastic flagpole from which he proudly 
flew a Union Jack literally melted! 

The race is a very colorful affair with 
many unusual entries. Entered every 
year since the race was inaugurated has 
been a bright red 1912 American La 
France fire engine driven by Bob 
Fuson of Warsaw, Indiana. During last 
year's rally, the fire engine lived up to 
its description— literally— by catching 
fire when wiring to its siren short- 
circuited. The truck's crew, appropriately 
decked out as firemen, futilely tried to 
put out the blaze with an extinguisher. 
In desperation, one of the crewmen ran 
to a nearby farmhouse, ran back with a 
bucket of water and promptly put out 
the pesky fire. 

Although there is fun and excitement 
associated with the race, underlying it 
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field Beach. Florida, in grinding a valve 
for Lester's disabled 1909 Mercedes, 
even though they were both vying for 
the Oldest Car to Finish Award. Fuson's 
goodwill gesture enabled Lester to win 
the prize, but Fuson was honored with 
the Spirit of the Event Trophy for his 
generous help. 

One eye-stopping entrant last year was 
a tiny 1905 Stevens-Duryea Speedster, 
a 20-horsepower, no-frills auto piloted 
by Frank Kleptz and son David of Terre 
Haute, Indiana. Although Kleptz acquired 
the car only seven months before race 
day, the machine rolled trouble-free to 
win the 1986 Oldest Car to Finish Award. 
Kleptz points out. "That car was hardly 
more than junk when we bought it. It 
had been stored away since 1927 and 
we had to do a complete restoration." 
He noted with satisfaction. "And some 
folks said we'd never make it across the 
country in that little thing." 

Asked what makes the Great 
American Race so different from 
other road rallies, Kleptz has observed, 
"People somehow relate to these cars. 
You never see someone looking at one 
of these old cars with a grouchy look 
as they pass by. Everybody has a smile 
on their face." He adds, "And I think 
that kind of explains the whole thing." 

It truly is a Great American Race. 
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all is an intense competi- 
tion to emerge as a winner. 

One of the most success- 
ful competitors is the 
winner of the 1986 Grand 
Championship Run 
Award, Ron Hayslett of 
White Sands, New Mexico. 

Hayslett has been a 
member of Great Race 
car teams that have won 
a total of $238,000 in awards. Last 
year's grand prize purse alone was 
worth $100,000. Involved with the race 
since 1983, Hayslett has noticed, "Each 
year, the other contestants become 
more and more competitive. The 
spread between racers' times is getting 
smaller and smaller." Last year, Hayslett 
finished just two seconds of cumulative 
time ahead of the second-place racer, 
and the tenth-place finisher was only 
26 seconds behind the winning time. 

Even though competition amongst 
racers exists, sportsmanship and gen- 
erosity, even between teams battling 
head-to-head for a prize, is common- 
place. In the first race of 1983, Bob 
Fuson's crew aided Tom Lester of Deer- 
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This 35 mm 
picture was 
taken by a 
photographer 
on location. 
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This 35 mm 
picture was 
taken by 
an accountant 
on vacation. 


Introducing the K80 
from Kodak, the new- 
est in our line of VR 35 
cameras. Auto focus. 
Auto advance. Even 
auto loading. 

Everything you need 
to succeed in photog- 
raphy. Without really 
trying. 
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Great cars at special, low rates! 

Just show your Magic Kingdom 
Qub membership card at the time 
of rental and you'll enjoy a pleas- 
ing 15% discount off National's 
Business Rates. Plus a special sav- 
ings for weekend, holiday, and 
weekly Vacation Saver rates. So 
you can relax in a well-equipped 
National car in whatever size or 
style you need. 


At National, we make it our busi- 
ness to make your leisure trips 
easy. Your vacation deserves 
National attention: 

For reservations, contact your 
travel consultant. 


National Car Rental 


N ext time you take off on 
vacation, pack up and leave 
your worries far behind. 
Drive off in a National car, and 
enjoy the assurance that we can 
pave the way to a no-hassle vaca- 
tion. You'll receive fast, friendly 
service; a well-maintained rental 
car; and an economical rate that 
leaves plenty of fun in your 
travel budget. 


// 


The official car rental company of Disneyland* 
and the Walt Disney World® Resort Complex. 





Turn your living room 
into a family room. 

The Disney Channel is a way to spend more time with the people you love most. Every day. To 
share the wonder, the adventure, the fantasy. But mostly to enjoy just being together. To subscribe 
to The Disney Channel, call your local cable company today. 
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A Special Offer For New Subscribers 
To The Disney Channel. 


GET THIS KODAK CAMERA FREE 
WITH PROOF OF SUBSCRIPTION. 

Watch what happens when you experience the joy of The Disney 
Channel in your home. It’s a whole new kind of Disney magic. 



©1987 The Walt Disney Company 
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Researchers Solve Movie Mysteries 


Drawing 
of Snow White 
appalled by Dwarfs 
slurping soup 


i s Hollywood 
^ blows out 100 
birthday 
candles, motion 
picture historians, 
researchers and just-plain fans are 
unearthing much "lost treasure" in the 
form of footage cut from films before or 
after original release. Entire sequences 
from such classics as "Lost Horizon" 
(1937), "The Wizard of Oz” (1939) and 
"A Star Is Born" (1954) were recently 
discovered and in some cases restored to 
their original place in the films' narrative. 

Many Disney films, too, had sequences 
that were in one way or another snipped 
out. Film preservationists diligently 
search for missing footage to ensure 
that the Disney movies are seen as they 
were originally produced. Scenes cut 
before release have a significant histor- 
ical value, as they can help tell the 
complete story of a film's production 
as well as the original intentions of Walt 
Disney and his staff. 

Certain Disney films were cut for 
reasons that were less than creative. 
Disney's salute to our south-of-the- 
border neighbors, 'The Three Caballeros" 
(1945) was a popular wartime feature 


but, perhaps because it 
was too firmly rooted 
that era, was never 
re-released or seen 
on the Disney TV 
show in its original 
form. Finally, in early 
1987, after over 40 years, 
"The Three Caballeros” was 
seen in its entirety when it was 
aired on The Disney Channel. 

“Fantasia" (1940), Walt Disney's 
masterful experiment in music and 
animation, did not immediately attract 
the mass audience and so was cut by 
RKO, Disney's distributor, from 1 30 
minutes to 81 minutes. Adding insult 
to injury, the film was then put on a 
double bill with a Western. When 
Disney re-released "Fantasia" in 1946, 
he made sure it was restored to its 
original glory. 

"The Happiest Millionaire" (1967) was 
another lengthy Disney film re-edited 
after release, resulting in a movie 
"mystery" that took almost 20 years to 
solve. This musical adaptation of the 
Broadway play about a wealthy eccen- 
tric and his family was released at a 


Angela Yansbury in the 
"Step in the Right Direction"' number, cut from 
"Bedknobsand Broomsticks " 


running time of 1 59 minutes as an 
exclusive roadshow attraction. Theatre 
owners, however, pressured the studio 
to edit the film down to ensure more 
showings per day. Eighteen minutes 
were cut for "Millionaire's" Radio City 
Music Hall engagement, ending the film 
at a different point in the story. When 
the film went into general release it was 
further cut, one version even eliminating 
characters still mentioned in the credits. 

Although Disney archivists and other 
historians hoped a print of the original, 
uncut film still existed, little was un- 
covered until 1983 when daring "raiders" 
of the Disney film vaults uncovered 
two incomplete prints. When combined, 
these prints restored "The Happiest 
Millionaire" to its original presentation. 
Included was "Valentine Candy," a 
musical number featuring Lesley Ann 
Warren as an heiress tom between being 
a sedate young lady or a tomboy, which 
hadn't been seen since 1967. 

The Disney "raiders” also unearthed 
another "lost" musical treasure: the 
sentimental "It Won't Be Long Till 
Christmas" number featuring Greer 
Garson and Fred MacMurray, edited from 
"The Happiest Millionaire” before its 
release. The completely restored film 
had a gala "re-premiere" at the Disney 
Studio in May 1984 and was televised— 
complete with the "Christmas" 
number— on The Disney Channel in 
November, 1984. 

Some "lost" material- 
such as "Millionaire's" 
Christmas song— was 
cut for sound artistic 
reasons. A superb 
story editor, Walt 
Disney knew when it 
was time for the story 
to move on to the next 
scene or character, even 
if it meant sacrificing 
good material. Walt's 
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This scene from 
Blue Bayou " 
in "Make Mine Music'" 
was created for Fantasia " 


"ruthless" editing is best seen with his 
first feature. "Snow White and the 
Seven Dwarfs" (1937). Certain sequences, 
developed with the same intensely 
creative energy as the rest of the film, 
were cut to insure that not a frame of 
film was wasted in the telling of "Snow 
White's" story. 

Cut scenes include a dream sequence 
in which Snow White romantically 
envisions dancing with her Prince 
Charming amid the stars and clouds, 
and the Dwarfs' lodge meeting where 
the little men decide to build a bed as 
a present for Snow White, in spite of 
Grumpy's protests. ("Don't spoil her! 
Give her a mop!") 

This was a lead-in to another cut 
sequence: the Dwarfs' comically building 
the bed out of four trees and other 
woodland material. "One of the things 
I animated," animation veteran Dick 
Huemer has said, remembering his 
work on the sequence, "was Sneezy 
on the top of a pole with a chisel, and 
he sneezed and the force of it spiraled 
down the pole so that the chisel carved 
a beautiful scroll." 

Disney animator Ward Kimball was an 
animator on the bed-building sequence: 
he has remembered his work on 
another scene where the Dwarfs eat 
Snow White's soup after she makes 
them wash up: "When Walt started 


Lesley Ann Warren sings 
“Valentine Candy.'' cut from 
"The Happiest Millionaire" 


seeing the whole picture 
together, he thought that was 
one of the places where we 
ought to get on with the story, 
go right from making them 
wash to the next sequence. So 
as much as he hated to do 
it— he even called me up on the 
phone and apologized— he had 
to take it out of the picture." 

The soup sequence was not 
lost, however: in 1956. it was featured 
on a Disney television program, "The 
Plausible Impossible." "I worked on that 
show,” Dick Huemer has said. "We took 
those old pencil drawings and cleaned 
them up and shot them so the sequence 
could be used to entertain our 
audience on TV 
Little that Disney devel- 
oped ever went to waste. "I'm 
a Happy-Go-Lucky Fellow" 
was a song written and 
recorded for "Pinocchio" 

(1940); not used in that film, 
it was animated for "Fun and 
Fancy Free" (1947). A 
sequence set to Debussy's 
“Clair de Lune" was ani- 
mated for "Fantasia" but cut 
before the film was finished: 
the animation turned up in 
"Make Mine Music” 

(1946), set to a popular 
choral ballad. "Blue Bayou." 

And two segments 
originally planned for 'The 
Three Caballeros” were not 
included in that feature but were 
released as short subjects: The 
Pelican and the Snipe” (1944) and 
"Pluto and the Armadillo" (1943). 

There is footage from other Disney 
films that remains "lost.” For example, 
"A Step in the Right Direction," in which 
Angela Lansbury as an apprentice witch 


dances with her broom, and "With a 
Flair,” in which David Tbmlinson as a 
humbug magician performs clumsy tricks, 
are two musical numbers cut from 
"Bedknobs and Broomsticks" (1971) 
before its release. However, efforts are 
made to ensure that such footage is 
retained, and the possibility exists that 
these scenes, too, may be eventually 
seen by the public. As we continue to 
celebrate the film community's ongoing 
"Decade of Preservation." the raiders 
of the lost film vaults do their part by 
digging for Disney artifacts of a filmic kind. 

by lim Fanning 


In this deleted scene, 
the Dwarfs build a bed 
for Snow White 
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m m isitingSeabase Alpha at The Living Seas is 

K like traveling to the bottom of the ocean. 

Close-up details seen by a diver or undersea 
^^explorer are only inches away. Sharks, rays, 
barracuda, moray eels, multi-colored tropical fish and 
dolphins swim playfully around a spectacular coral 
reef in their Walt Disney World ocean. 

Seabase Alpha is an underwater research station 
and an exciting adventure into the future of oceanog- 
raphy. What new discoveries await explorers of the seas? 
Will there be underwater cities and farms? Will intel- 
lectual dolphins be our teachers? 

Are the oceans filled with mines “ - 

of gold and other valuable 
minerals? The Living Seas is 
an exciting way to learn about 
our great subaquatic future. 


IMPRESSION PICTURES 

Have you ever walked across a 
wet sandy beach and looked at 
the impressions made by your 
feet? Impressions in the sand from 
footprints and handprints, shells, 
fish, starfish, seaweed and other 
objects, can be cast with plaster 
of paris into sand pictures. 

Fill a small paper box (a shoe 
box will work nicely) with three 
inches of wet sand. Push your shells 
into the sand to make deep impres- 
sions. Lift the shells out carefully 
so that a perfect impression is left 


r . ^ J 

in the sand. A few shells may be 
set in the plaster. Press these shells, 
face side down, deep into the 
sand. Mix plaster of paris with water 
according to directions on the 
package. The mixture should be 
creamy and easy to pour. Pour it 
slowly and carefully so it does not 
disturb the impressions Pour out to 
the sides of the box, until the plas- 
ter is at least a half-inch thick. Make 
a hanging loop with heavy string 
and push the ends into the center 
of the plaster. When the plaster is 
thoroughly hard and dry, peel 
away the box and sand to reveal 
your Sand Impression pictures 


Sand Impression pictures 


Richie and Russell compare their sand 
castles in front of The Living Seas 
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Russell made his beachcomber mobile 
with a small collection of shells 
and driftwood 


BEACHCOMBER MOBILES 

Beachcombers collect all kinds 
of unusual treasures from the sea. 
Driftwood, beach pebbles, sea- 
weed, bits and pieces of shells, 
glass and coral can become 
dangling beachcomber mobiles. 

Hang your sea objects from one 
larger piece of driftwood. You 
may tie long pieces of thread 
around the driftwood, or you may 
want to make holes in the wood 
and glue the thread into these 
holes. (Place the wood or shell on 
a board and hold a nail where 
you want the hole. One light tap 
with a hammer will give you a 
small hole.) String and tie the 
shells on the thread. As soon as 
you do this, the mobile will tip to 
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Beachcomber mobiles 


one side. Balance it by tying 
another shell to the opposite side. 
Mobiles can become big and 


A close-up observation of the coral reef in The Living Seas 



intricate by using many objects 
and balancing them along with 
shells. It takes a little more patience 
to make a bigger mobile, so start 
by making small ones. All sizes of 
dangling beachcomber mobiles 
are fun to make and watch. 

SEA FACTS 

• Water occupies over 70% of the 
surface of the earth. 

• Jules Verne wrote 20,000 Leagues 
Under the Sea in 1869. 

• A dolphin's brain is larger than 
a human’s. 

• The Living Seas is the world's 
largest man-made ocean 
environment. 

• Sharks have no bones. 

• Kelp can grow two feet a day. 

• Fish will grow continuously 
throughout their lives. 
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by Art Gardner 

THIS MAY BE OVER YOUR HEAD! 



Earl Williams, of Disneyland's Sign Shop, touches up 
Market House window 


The charm of Main Street, U.S.A. in 
Disneyland and the Magic Kingdom 
at Walt Disney World is enhanced by 
quaint turn-of-the-century shops and 
restaurants. Contributing to this nos- 
talgic setting are the titles of fictitious 
businesses and services that deco- 
rate some upper story windows. What 
aren't fictitious, however, and make 
these panes so special, are the names 
of the individuals listed as owners 
and proprietors. They belong to people 
who are Disney legends, who helped 
fulfill Walt’s vision through the years. 

“Most of the names were put up 
there when Disneyland opened, in 
recognition of the people who played 
an important part in its building,” says 
Dave Smith, archivist for The Walt 
Disney Company. 

“Since then other names have been 
added, and the tradition continues at 
Walt Disney World.” 

As ornate and colorful as some of 


these windows are, they’re often no 
match for the people they represent. 
One of the windows in Disneyland's 
Main Street belongs to “Gunther R. 
Lessing, Esq.” Lessing provided legal 
counsel to the Disney organization 
for over 30 years and, apart from 
being well-known for his skills as a 
lawyer, gained a bit of fame for his 
association with an earlier client, 
Pancho Villa. 

Across the street is a recent addi- 
tion. With just a little imagination it's 
easy to picture auditions being held 
at this Theatrical Agency where Wally 
Boag is listed as Proprietor. For over 
a quarter of a century, Boag was a 
stellar comedian at the Golden 
Horseshoe Revue. The window was 
awarded to him after his handshake 
contract for two weeks turned into 
an extended engagement running 
27 years. 

Emile Kuri's title of Interior Decora- 
tor couldn’t be more fitting. Aside 
from serving as an art and set designer 
at the studio, he was Walt Disney's 
personal interior decorator as well. 
Having also worked on designs for 
Disneyland and Walt Disney World, 
Kuri is among the few to have a 
window in both Parks. 

One of the larger windows at Walt 
Disney World proclaims The Walter 
E. Disney Graduate School of Design 
& Master Planning. The motto, "We 
specialize in I magi nee ring,” should 
tip you off that it's really a tribute to 
Walt Disney Imagineering. This Disney 
think tank of creativity was formed to 
master plan, design and engineer 
Disney theme parks and resorts. 
Richard Irvine, John Hench and the 
others listed all played critical roles 
in the design and development of 
Walt Disney World. 

Down the street is the office of 
Walsh’s Chimney Sweep & Pest Control 


Company, run by a Profes(s)or Bill 
Walsh of Cincinnati, Ohio and Burbank, 
Calif. Walsh was a top movie and 
television producer at the studio 
whose many hits included “Mary 
Poppins” and “The Love Bug.” Those 
two films inspired the nature of his 
“business.” 

Even something as innocuous as 
Acme Business College has a double 
meaning. Walt introduced the first 
program about his theme park on the 
ABC-TV “Disneyland” series in 1954. 
That ABC should appear as the initials 
of an enterprise on Main Street, U.S.A. 
is more than mere coincidence. 

Before Disneyland opened in 1955, 
the task of creating a training course 
for employees was handed to Van 
Arsdale France, an experienced 
instructor in industrial relations. 

His efforts were so successful that 
Disneyland became a model for 
customerfemployee relations, followed 
by “Disney Universities” elsewhere 
within the Company. France recently 
saw his window appear above the Main 
Street Tobacco Shop in Disneyland. 
“That’s a sly wink at me,” he says, 
“because I was the only faculty 
smoker." 

So next time you stroll down Main 
Street, U.S.A., be sure to look up. You 
might spot the window belonging to 
Elias Disney, Contractor, Est. 1895 — a 
salute to Walt's father who actually 
was a contractor and opened his 
office in Chicago in 1895. 

You never know who you’ll meet on 
Disney’s quiet Hall of Fame. 
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VAIL GETAWAY PACKAGES, 2 NIGHTS, START AT $95 


There’s simply no comparison. The beauty of this valley 
creates a summertime magic the entire family will love and 
remember for years. 

Days can be spent playing tennis or golf on any of the 
excellent courses in the Vail Valley, hiking through fields of 
wild flowers, rafting in white water rivers, and shopping or 
browsing in Vail Village and LionsHead. The summer is warm 
and dry, perfect for any kind of outdoor activity.. .or inactivity. 

Evenings are clear and crisp just right for a family dinner on 
a restaurant porch, under a spectacular, star-filled sky. 
Choose from over 70 restaurants and bars. 

As a Magic Kingdom Club member, you can take advant- 
age of our special Vail Getaway Packages. Two nights lodging 


and two Gondola activity tickets for the special price of $95; 
additional nights available at special savings. Activity options 
include horseback riding, white water rafting, tennis, fishing, 
jeep tours, Gondola rides, bike rentals and more - starting at 
$5 per person. 

A magic summer, at a special price. Come to Vail and 
experience a vacation like no other. For more information 
about building your Vail Getaway Package, write: 


Vail Resort Association 
Magic Kingdom Club Sales 
241 East Meadow Drive 
Vail, Colorado 81657 

Call for reservations - 303/476-6858 


^Vail 


The Official Summer Mountain Resort of the Magic Kingdom Club. 
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size of 16 " 


smaller than actual 
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George Long 




From the very beginning, Disneyland 
was meant to be photographed. Walt 
Disney was first and foremost a visual 
artist, so when he set about making 
his dream park a reality he brought 
his years of filmmaking and the rich 
resources of his studio to the project. 

And the 32-year history of 
Disneyland shows that his efforts 
succeeded. On an average day, some 

35.000 guests take approximately 

13.000 pictures to enhance their 
memories of the Magic Kingdom. 

On one particular day last summer 
the average number of photographs 


was a great deal higher. Why? Because 
of “Focus on Disneyland,” a special 
“day in the life” look at Disneyland 
by six nationally recognized photog- 
raphers, all experts in their field: 
Craig Aurness, photojournalism and 
human interest; Charles William Bush, 
fashion and glamour; George Long, 
action and sports; John Zimmerman, 
advertising and commercial photog- 
raphy; Kathlene Persoff, landscape, 
interior design and architecture; Jim 
McCrary, industrial design. Their 
assignment: to capture their own 
very individual impressions of the 


“I like the light, the 
color. There’s probably 
more color concen- 
trated here than any 
other place in the 
world.” 

Craig Aurness 


“Since I have become 
a new father, Disneyland 
has taken on a new 
meaning for me in the 
last three years. It will 
be interesting to see 
where that takes me." 

Charles William Bush 


“I took some of the 
first pictures at the 
opening of Disneyland 
in 1955, and I brought 
my kids. They’ll both 
be working with me 
this time. We want to 
create some really 
exciting images.” 


“Like every assign- 
ment, ‘Focus on 
Disneyland’ is also plain 
hard work. You know, 
it seems as if I’m always 
having to get up at 
three in the morning!” 

John Zimmerman 


Park through their unique and varied 
photographic styles. 

The results of this 24-hour 
marathon proved to be as diverse 
and spectacular as the Disneyland 
experience itself. From the most 
intricate detail to magnificent over- 
views, “Focus on Disneyland” has 
captured this world of enchantment 
as never before. 


“This will be a very 
long day, and I’ll have a 
very tight schedule. 

“There are so many 
amusing, wonderful, 
whimsical elements to 
Disneyland, and I think 
that’s why children 
love it here.” 

Kathlene Persoff 


“My style is direct, 
and simplified as much 
as possible. 

“This assignment is 
total freedom. The 
only parameter is 
Disneyland. I love that.” 




Charles William Bush 


John Zimmerman 


Kathlene Persoff 


Jim McCrary 


George Long 






Official Bonus Cheque Pack 


Hotel Royal Plaza 

WWt<DfsiiCT YUlrid Villa* 
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For An Incredible 
Vacation Value, 
Cheque Pack”! 
With Us! 




*■*^5 

Be A Part Of The Party! 

Disney's 15th Birthday celebration through- 
out the Vacation Kingdom includes a 
^spectacular new 1 5th Birthday Parade, new } 
shows, Michael Jackson as ] 
Captain EO, and gifts galore! 
Every 1 5 seconds, everyday 
through September 1987, 
Disney Birthday gifts will be^ ' 
k given away, including a^ 
new car daily! 


The Buena Vista Palace and Hotel Royal Plaza are now offering a special value to Magic Kingdom Club 
members... the OFFICIAL BONUS CHEQUE PACK™! Besides all the many benefits of staying in official Walt 
Disney World®hotels, you’ll receive an incredible array of vacation values including savings good at a 
variety of gourmet family-priced restaurants, lively night spots, area attractions and much more! 

These world-class resorts combine luxurious accommodations, lively recreation, impeccable service, 
complimentary Disney transportation and an exciting location inside the Walt Disney World Vacation 
Kingdom! And kids always stay free with parents! 


EXPECT THE WORLDS 


BUENA VISTA PALACE: 870 spacious guest rooms and suites 
• Variety of 8 restaurants and lounges • Complimentary 
lighted tennis, marina with small boat rental, recreation island 
with three pools, sauna 


HOTEL ROYAL PLAZA: 400 family-priced guest rooms and 
themed suites, including the famed Michael |ackson Ik Bob Hope 
suites • 4 inviting restaurants and lounges • Complimentary 
lighted tennis, tropical pool, sauna, putting green, game room 



BUENA VISTA 



SSB Walt<{)isnev W>rld\Tl;ioo 


OFFICIAL HOTELS OF 
WALT DISNEY WORLD 



Cheque Pack™ With Us! 



Hotel Royal Plaza 

Walt<l)isney W>rid\\llage 



Either book your vacation through a Magic Kingdom Club Village Holiday Plan, 
or make your reservations direct with your 10% MKC Discount and be sure to Cheque Pack with us! 

Direct: 800-327-2990 (U S. Can.) 800-432-2920 (Fla.) Magic Kingdom Club Travel Center: 305-824-2600 
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Second of a Series on Horticultural Magic 

by Dawn Navarro 



Red Begonia baskets 

Hanging baskets 
make decorative easy- 
to-grow gardens that 
present blooming 
colors at eye level. 

They may be used to 
beautify a small 
balcony, add interest 
to an overhang, 
accent a walkway, or 
offset the starkness 
of an empty hallway. 

More than 1,200 
flowering baskets are 
produced annually 
for display through- 
out Walt Disney 
World by the Horti- 
cultural Department 
there. The Disney experts rotate baskets 
seasonally to exhibit them at the peak 
of their florescence Marigolds, begonias, 
vincas, caladiums and impatiens bloom 
in summer. Petunias, pansies, poinset- 
tias and Christmas cactus flourish in 
winter. Verbena, Saintpaulia, browallia, 
ivy geranium and alyssum are among the 
many varieties of springtime bloomers. 

When starting your own baskets, 
experiment with a selection of plants. 
Almost any plant suitable to container 
growth can be trained to a basket. Plants 
may either cascade, or be "pinched" to 
create a ball effect. The only limitation 


to your plant selection will be the loca- 
tion and light received by the basket. 
Chrysanthemums, geraniums, lantana 
and petunias are best in sunny locations. 
Begonias, coleus, impatiens and spider 
plants thrive in filtered sunlight. 

Various plants may be grouped 
together in one basket. Tb create a 


special tropical jungle foliage at the 
Polynesian Village Resort in Walt Disney 
World, baskets were clustered with "White 
Wing” caladiums, Acalypha hispida and 
spider plants. Color grouping can be 
exciting too, such as red, white and blue 
petunias for the Fourth of July garden. 

Much of the fun in creating hanging 
mix of impatiens baskets is changing 

plants to make new 
and different floral 
arrangements. Since 
some baskets will 
bloom for only a few 
weeks and then need 
replanting, you may 
want to prepare 
others ahead of time 
to replace them. Plant 
with seasonal varie- 
ties and rotate the 
flowering baskets for 
year-round color in 
your favorite 
locations. 


Red flowering Chenille, 
Asparagus Fern and 
Spider plants create a 
tropical jungle foliage 
basket 


Photography by Max Navarro 
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Sphagnum moss 


12 one-inch 
plug plants 


Potting soil 


Granular slow- 
release fertilizer 


tart with thick sphag- 
num planting moss and 
a 14" wire basket. After 
thoroughly soaking the moss, 
squeeze out the water. Tightly line the 
wire basket with about two inches of 
thick moss. Sphagnum baskets may last 
for two years if stuffed tightly and kept 
moist. Fill the basket with potting soil 
that is light and sandy. The soil should 
be a loose, well-draining medium that 
has been sterilized. Sterilization kills 
weeds and diseases that can cause root 
problems. Fix wire hangers to the rim 
of the basket. 

Select 12, one-inch plant plugs. Insert 
eight of the plants symmetrically 
around the outside of the basket. Pack 
the sphagnum and soil tightly around 
the root balls. Transplant remaining 
flowers into the center of the basket. 
Add one tablespoon of granular slow- 
release fertilizer at planting time to 
assure a healthy start. 


Water your basket as the soil begins 
to feel dry. Most plants require a moist 
soil for proper growth. But watering 
will depend upon the types and sizes 
of the plants. A weekly dosage of 
water-soluble fertilizer is required, since 
watering washes the soil and sphagnum. 


It may require two to three months 
for the basket to "fill-out.” Most plants 
will need gentle pinching of the new 
growth to encourage branching for 
fullness. It is best to pinch out early 
flowers until the full shape and size of 
the hanging basket is reached. 
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See Mickey Mouse 
at These Dealers 
in 

Fine Porcelain 


CALIFORNIA 

ANAHEIM-Disneyland 
To order by phone 305-824-4718 
AZUSA-Hmkley s. 213-334-2311 
BUENA PARK— Virginia's Gift. 714-827-1776 
BURBANK— Crystal Cupboard. 818-846-3996 
CAMERON PARK- Musical Moments. 
916-677-2221 

COSTA MESA-Pace Setter. 714-540-2627 
ESCONDIDO— Ernst Limited Edit 714-741-8700 
HACIENDA— Kohls Hallmark, 818-336-1493 
HAYWARD— Micxey's & Ducky's. 415-351-9356 
HOLLYWOOD-Carioons & Comics 
213-467-9665 

LA MIRADA-Lynn Becker, 213-943-9380 
LOS ANGELES— Fantasies Come True 
213-655-2636 

LOS ANGELES— Great Lengths. 213-665-4127 
MANHATTAN BEACH— Collectors Showcase 
213-546-5437 

MONTROSE -Collectors World. 818-248-9451 
N HOLLYWOOD— Paulettes Unique 
Collectibles 818-509-0748 
ORANGE-Ruann's. 714-637-2662 
PASADENA-Goody's Antiques, 213-577-7257 
POMONA-David Armstrong 714-623-6464 
SOLVANG-Wishmg Well. 805-688-6261 
SUNLAND-Rostand. 818-353-5823 
VAN NUYS— Collector's Paradise. 

818-785-4080 

WHITTIER— Putnam's Hallmark, 213-943-0241 

CONNECTICUT 

MYSTIC-R A Georgetti & Co . 203-536-2964 

FLORIDA 

LAKE BUENA VISTA— Walt Disney World 
305-824-4718 

MIAMI— China Cabinet. 305-594-1933 
MIAMI — Neira Corp DBA Dynasty Gift Shop 
305-361-4426 

MIAMI Beach-Here's Gift. 305-673-1706 


INDIANA 

EVANSVILLE-Kruckmeyer & Cohn 
812-464-9111 


MASSACHUSETTS 

BOSTON -DiCarlo Furniture. 617-523-7991 


MICHIGAN 

MADISON HEIGHTS— Double L Collectibles 
WARREN-Genna's. 313-573-4542 

MISSOURI 

ST CHARLES— First Capital Trading 
314-723-4716 

NEVADA 

LAS VEGAS-Hobs Serendipity 702-733-2080 
LAS VEGAS— Serendipity. 702-733-0036 
RENO-Heirlooms of Tomorrow 702-789-2444 

NEW JERSEY 

BLOOMFIELD— Roxy Florist. 201-743-3327 
E BRUNSWICK-Chateau. 201-254-5731 
FORT LEE-Artman Originals. 201-947-1803 
WAYNE— Little Elegance. 201-797-0756 
WOODBRIDGE— Little Elegance. 201-636-7540 

NEW YORK 

BELLMORE-Video Filmland. 516-783-8844 
BRONX— E&C Lighting. 212-823-5577 
BRONX— Maria's Gift Shop. 212-295-0514 
BROOKLYN-European Gift. 718-331-7084 
FLUSHING-T & T Photo. 718-461-0991 
JACKSON HTS-RRR Jackson. 718-672-0121 
MERRICK-The Limited Edition. 516-627-6500 
NEW YORK-Ceramica Gift Gal . 212-354-9216 
WEST ISLIP-A Small World. 516-661-6609 

OHIO 

NEW SPRINGFIELD— Hummel Gift. 

216-549-3728 

PENNSYLVANIA 

MOUNTAINHOME-The Queen's Treasures 
717-595-2821 

NORTHAMPTON— Gillespie Jewel . 215-262-2215 
PITTSBURGH— Beverly Hills Fine Jewelry 
412-531-7300 

WALLINGFORD— Cartoon Carnival 215-876-1292 


TEXAS 

DALLAS— Continental Gifts. 214-747-2762 
FT WORTH— Wishing Well. 817-332-1745 
HOUSTON-Harold E Starbuck. 
713-893-7242 

WASHINGTON 

BOTHELL— The Comic Character Shop 
206-488-0959 
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"Mickey Mouse in Fantasia" as portrayed in the famous Disney film. Model LZD6710 Edition limited to 5,000. 
Group is 9/2" high x 22" wide x 7" deep. Suggested retail price: $480.00. 


Mickey Mouse works his magic again 


Remember this scene from "Fantasia"? It's the one 
in which Mickey used magic to bring life to a 
flock of floor mops so they could do his job of 
mopping the floor. However, the mops got out of 
control and flooded the place. 

Now Mickey is working his magic again -but this 
.time everything is under control. Because both 
Mickey and his mops are porcelain figures. 
"Mickey Mouse in Fantasia" is the latest in the 
Disney series created by outstanding Italian 
sculptor Enzo Arzenton. The characters are so 
"alive" that they put a magical spell on almost 
everybody who sees them. 


You can see Mickey Mouse and the entire 
Disney series which now includes Donald Duck, 
Pinocchio, Snow White, The Sleeping Beauty and 
Cinderella at the retailers listed here. All are 
limited editions -so we suggest you get around to 
seeing Mickey and his friends before other Disney 
collectors take them home. 


Forest Lamps & Gifts, Inc. 

728 61st Street, Brooklyn, N.Y. 11220 
Telephone (718) 492-0200 


ANNOUNCING 
ANEW 

OFHCIAL MEMBER 
OF THE 
MAGIC KINGDOM CLUB: 

Hilton has joined the dub. 

So now you can get 10% off a stay at just 
about any one oj our legendary hotels. 

And kids stay free. To start 
living happily ever after, call: 

1-800-HILT0NS 






f Cinderella loses her 
slipper at the Princes ball 


“Cinderella,” Walt Disney’s 
beloved animated feature, returns 
for Christmas. Based on Charles 
Perrault’s fairy tale, “Cinderella” tells 
of a beautiful maiden whose fair^^ 
godmother — 
and some 

■ 

helD her find 

true love and 

escape the ■ * ~T 

cruelty of her ^ i it 

wicked stepmother V v J 

and stepsisters. W ||A\ M 

This romantic classic* a 

features such 

enduring songs as 

“A Dream is a Wish 

Your Heart Makes,” Tj 

“Bibbidi-Bobbidi-Boo” 

and "So This is Love.” 

Fairy godmother 
measures Cinderella for a gown 


Robyn Lively, lay Underwood 
and Alan Thicke in 
Not Quite Human " 


Annette F unicello 
is grown up and married 
in "Lots of Luck"' 


“Not Quite Human” premieres on 
The Disney Channel in June. Based 
on a series of young adult novels by 
Seth McAvoy, this comedy stars Jay 
Underwood as Chip Carson, a teenage 
android; Robyn Lively as his sister; 
and Alan Thicke as Chip’s inventor. 


Carl Lewis scores 
in "16 DaysofGlory. 


Walt Disney Pictures will develop 


Joseph Bologna also stars as the 
heavy. 

Another highlight during the month 

is “16 Days of Glory: Part II,” a con- 
tinuing chronicle of the 1984 Los 
Angeles Summer Olympics. 

Annette Funicello takes the spot- 
light in August, when the Channel 
begins an “Annette Festival” with 
four of her standout films: “Lots of 
Luck” “The Horsemasters,” “The 
Misadventures of Merlin Jones” 
and “Escapade in Florence.” More 
summer movies on the Channel 
include ““No Deposit, No Return,” 
“Flight of the Navigator” and “The 
Many Adventures of Winnie the 
Pooh.” 


Part II" 

“DuckTales,” an all-new animated 
series from Buena Vista Television, 
premieres in first-run syndication in 
September. The 65 half-hour episodes 
feature Scrooge McDuck, Huey, 
Dewey, Louie, Gyro Gearloose and 
other familiar Disney cartoon stars, 
and introduce numerous new Disney 
characters including Launchpad 
McQuack and Mrs. Beakley. Donald 
Duck will make occasional cameo 
appearances. 


and produce a live-action motion pic- 
ture entitled “Typhoon Lagoon.” 

The forthcoming Typhoon Lagoon 
water entertainment complex in 
Florida (see Theme Parks, page 4) 
has its own colorful mythology, which 
lends itself to screen adaptation. The 
attraction’s designers suggest that 
“Typhoon Lagoon evolved when an 
earthquake, its resulting tidal wave, 
and a typhoon converged at what 
later became Walt Disney World.” 
They add that the cataclysm also 
was responsible for the formation 
of Shark Reef, inhabited by fish and 
plant life blown in from the tropics. 

The screenplay of “Typhoon 
Lagoon” will be written by Gary Wolf. 
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ONE OF THE WONDERS 
OF THE WORLD IS 
NOW EVEN MORE WONDERFUL. 



Th e Contemporary Resort at Walt 
Disney World still looks like the 
most exciting hotel in the universe, 
but pass through the revolving 
doors and you’ll discover some 
wonderful changes. 

Number one, there’s a warm, 
new inner beauty, a more intimate 
decor, that begins in the nine-story- 
high concourse and continues 
through the hallways and into each 
of the 360 rooms in the Contempo- 
rary tower. Indeed, the rooms have 
been totally redecorated and magni- 
ficently refurnished, adding both 
comfort and elegance to a guest’s 
experience. 


Also, in response to the wishes 
of thousands of previous guests, 
the Contemporary Resort has added 
a large, new all-Disney merchan- 
dise shop called Fantasia — a 
fabulous Fantasyland of gift ideas. 

The Contemporary’s 
Greatest Hits 

Of course, the Contemporary 
Resort still offers all the pizzazz 
that has made it one of the wonders 
of the World. Like the 90-foot-high 
mosaic tile mural in the Grand 
Canyon Concourse. The storybook 
view of Cinderella Castle from the 
Top of The World restaurant. 


The famous “Broadway at the 
Top" dinner show. The galaxy of 
recreation facilities — lighted ten- 
nis courts, two swimming pools, 
beaches, health club, speedboat 
and sailboat rentals, electronic 
game arcade and Disney movie 
theatre. And the famous Disney 
monorail, which tunnels through 
the Contemporary concourse. 

It's enough to make you want a 
“Contemporary" Walt Disney 
World vacation. For reservations or 
information about the Magic 
Kingdom Club Vacation Plan, call 
the Maaic Kingdom Club Travel 
Center: (305) 824-2600. 


Walt Disney World® 

The world’s greatest resort 


©’987 The Walt Disney Company T’87 



DISNEY DINING 






SWEET TREAT FR< 

by Sandra Hinson 





The San Angel 
InnRestaurante 
enjoys one of the 
most romantic settings in the 
World Showcase of interna- 
tional dining experiences as 
well as one of the most fas- 
cinating histories. 

On an indoor-outdoor ter- 
race, under the perpetual 
twilight sky of the Mexico 
Showcase, visitors dine by 
candlelight at tables over- 
looking El Rio del Tiempo, 

“The River of Time,” while 
boatloads of guests sail by 
to explore Mexico civilization, 
past and present. 

The Inn, and its counter 
service little sister, the 
Cantina de San Angel, are 
adaptations of the San Angel 
Inn, one of the most famous 
dining spots in Mexico City. 

The original San Angel Inn, 
now designated a historical 
landmark by the Mexican 
government, was built in 
1692, as a producing agri- 
cultural hacienda for Spanish 
Counts. Over the years, the 
four-acre complex served as 
a Carmelite monastery, the residence 
of the first Spanish Ambassador to 
Mexico and a French restaurant. In 
1962, the hacienda was restored by 
Richard Debler and his wife who 
created an establishment that has 
become internationally famous for its 
classic Mexican fare. 

Thus, although the peasant staples 



MEXICO 



thirst-quenching Tequila 
Margarita Clasica, but save 
some room for a traditional 
Mexican dessert... FLAN. 

Sweeter and lighter than 
the European or American 
versions, the caramel cooked 
on the bottom of the custard 
becomes a topping, and 
blanched almonds become 
the perfect final touch to this 
sweet treat from Mexico. 


Mexico Pavilion at Epcot Center 



of burritos, tacos, and tostados are 
the featured menu at the Cantina, and 
are available in the restaurant, Mex- 
ican haute cuisine is the specialty of 
the San Angel. The exotic Huachinango 
a la Veracruzana, (red snapper 
poached in wine) and Mole Poblano, 
chicken simmered in a sauce of 
natural juices with more than 20 
spices and a hint of chocolate, are 
popular examples. 

A nutty pumpkinseed sauce 
turns chicken breasts, Polio en 
Pipian, into a unique treat. 

All of the offerings at 
the San Angel Inn and the 
Cantina de San Angel are 
enhanced by the tortillas, made from 
corn ground fresh daily. 

Start your meal with a 


FLAN 

(8 Servings) 

Caramel: 

1 'A cups sugar 
Custard: 

6 eggs 

9 egg yolks 

1 cup sugar 

2 tsp. vanilla 

1 quart Half and Half cream 

Heat 1 Va cups of sugar in 
a heavy saucepan over 
medium low heat, stirring con- 
stantly with a wooden spoon 
until it is melted and turns 
golden. Divide the caramel 
into individual custard cups 
or decorative (metal, not 
plastic) Jell-0 molds. 

Whip eggs and egg yolks 
with the 1 cup of sugar and 
vanilla, stir in Half and Half 
and carefully spoon into 
custard cups or molds. Place 
the cups or molds in a large shallow 
pan; place on oven shelf; pour boiling 
water into pan to depth of about Vi 
the custard mix. Bake at 300° for an 
hour to an hour and fifteen minutes, 
or until the Flan is a very light brown 
on top. Remove at once from hot 
water; cool on a wire rack. Chill 
several hours or overnight. 

To unmold: cover cups or molds 
with serving plate, turn upside down, 
then gently lift off cups. Garnish with 
blanched, slivered almonds. 




Photography by Max Navarro 





Classic 

at a Goofy Price! 

$ip 

■ “EACH! 


HOME VIDEO' 

•Suggested retail price 

Walt Disney Home Video distributed by Walt Disney Telecommunications and Non-Theatrical Company. 
Burbank. California 91521 . Printed in U S A. (HV-2277-SCA) © 1987 The Walt Disney Company. 


!3slove 


at a price that will 
make you smile! 


You and your kids can discover, 
all over again, the fun and fantasy 
of the Disney experience. Start 
your collection of Cartoon Classics, 
available for the first time on 
videocassette. Bring Disney home 
and see your kids smile. That alone 
is priceless! 

Available wherever 
videocassettes are sold! 










expression. Sometimes his gaze 
would settle on you, and you’d think 
he was preparing to pounce on you 
for something you’d said. Actually, it 
was his tremendous powers of con- 
centration at work, and I doubt that 
he knew he was looking at you. 

“Walt demanded that we be creative. 
He wanted lots of ideas, and good 
ones. He wasn’t shy about telling you he 
didn’t like an idea, either. In a meeting 
on ‘Peter Pan,' I wanted the crocodile 
to use his tongue for a gag. Walt quickly 
said, ‘Crocodiles don’t have tongues!’ 
Now, whether that was true was not 
the point — he didn’t like the idea. He 
was after believability, not realism." 

“Walt was very critical of his own 
ideas as well. He expected you to 
knowenough nottofollowthroughon 
a bad suggestion of his. Walt was 
receptive to good ideas — that was 
the only way you’d ever wi n a creative 
argument with him.” 

Ollie and Walt shared a love for 
railroads. “Walt would come over to 
my house to ride my model railroad. 
He had loved trains since he was a 
kid, so it didn’t take him long to decide 
to build one of his own. He’d bring 
over his blueprints and suggest 
improvements I should make in mine. 
He was always the boss, you see, it 
was just his personality. But he 
always wanted to make things better.” 


“My first job at the Studio, in 1935, 
was drawing for a film called “Mickey’s 
Garden,’ ” says Ollie Johnston. “It 
was in the middle of the Depression, 
and I was fresh out of Chouinard Art 
Institute and feeling very lucky indeed 
to have a job, especially one with 
Walt Disney. I'd planned to be a 
magazine illustrator, but I didn’t pursue 
that field — it dried up in the '40s — 
and my career as a Disney animator 
lasted over 40 years!” 

Ollie started out as an assistant to 
Fred Moore, one of the top animators 
at the Studio, who was responsible for, 
among other notable creations, the 
characterizations of the Dwarfs for 
“Snow White.” 

“This was a wonderful chance for 
me to observe Walt Disney in action, as 
he would look at Fred’s new animation 


every week or so. Walt would often 
get up and act out the personalities of 
the Dwarfs. The man was a natural 
actor, and this inspired me to concen- 
trate on that aspect of the business. 
One time, Fred gave me a scene of 
Grumpy to animate, and when he 
showed it to Walt, Walt said, ‘Hey Fred, 
you'd better watch out, this guy’s 
going to take over from you some day!’ 
I knew he was just trying to needle 
Fred, but it put me on cloud nine!” Ollie 
indeed became a supervising anima- 
tor, and went on from there to work on 
“Pinocchio,” “Fantasia,” “Bambi,”and 
other animated Disney classics 
through “The Rescuers." 

“Walt was always very preoccupied 
in story meetings," says Ollie, "think- 
ing up new ideas. One eyebrow would 
be raised, and he’d have that intent 


by Betsy Richman 


Ollie lohnston consults with animator Frank Thomas on 
T he Fox and the Hound’’ 
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Call Today For Your Free Brochure 

including booking information 


mum 


Walt Disney 
World 




NORWEGIAN 
CARIBBEAN LINES 

5% discount offered to 
club member on air/sea 
cruise program. 

15% discount offered on 
cruise only program. 

Cruise Features: 

S/S Norway (The World's 
Largest Cruise Ship) 

• 7 night cruise to Carib- 
bean from Miami 

• Ports of call— Nassau, 

St. Thomas, St. Maarten, 
Private Island 


M/S Sunward 

• 3 or 4 night cruise to 
Bahamas from Miami 

• Ports of call— 3 night 
cruise— Nassau and Pri- 
vate Island, 4 night cruise— 
Nassau, Freeport and 
Private Island 

M/S Southward 

• 7 night cruise to the Carib- 
bean from Miami 

• Ports of call— Puerto Rata, 
St. Thomas, San Juan and 
Nassau 

M/S Skyward 

• 7 night cruise to Mexico 
from Miami 

• Ports of call— Cancun, 
Cozumel, Grand Cayman 
and Private Island 

M/S Starward 

• 7 night cruise to Carib- 
bean from Miami 

• Ports of call— Ocho Rios, 
Grand Cayman, Cozumel 
and Private Island 


HER CRUISE LINES 
s Official Cruise Line 
■Vfalt Disney World. 

10% discount offered 
1 3 night cruise with 
3 ht Watt Disney World 
kage. 

15% discount cruise only, 
jise Only Features: 

1 3 or 4 day cruise to the 
■ Bahamas from Port 
'>; Canaveral 

* Ports of call— Nassau and 
I Out Island 


Cruise and Walt Disney 

World Package: 

• 3 night cruises to the Baha- 
mas from Port Canaveral 

• 4 night accommodations 
at the Hotel near Walt 
Disney World 

• Rental car for 7 days with 
unlimited mileage 

• 3 day passport to 
Magic Kingdom and 
EPCOT Center 


gian 

Crui: 


For detailed itineraries 
and reservations for Norwe- 
|ian Caribbean or Premier 
lises, please call (800) 
334-4017, 8:30 am-5:00 pm. 
Monday-Friday (Eastern 
Time) or complete the cou- 
pon below. 


Mail To: 

Magic Kingdom Club Travel Center 
RO. Box 22094 

Lake Buena Vista, Florida 32830 
Attn: World Showcase Tours 


Please send me information 
on the vacation plans: 

• Premier Cruise Lines 

• Norwegian Caribbean Lines 


Name 

Address 

City State. 

Zip Code Phone ( ) 
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extra benefits, you can become a 
Premium Member of the Magic Years 
Club. A two-year $15 membership 
provides all the regular Magic Years 
Club benefits, as well as an embossed 
plastic membership card, 50% off 
parking at Disneyland and Walt Disney 
World (maximum 10 visits), free use 
of the Disneyland and Walt Disney 
World pet kennels, 50% off admission 
to Discovery Island at Walt Disney 
World, a quarterly newsletter and a 
membership kit that includes a tote 
bag, key chain, windshield decal and 
bumper sticker. 

Magic Years Club Premium member- 
ships make great gifts. But most of 
all they’re for anyone over 60 who just 
can’t get enough of that lovable little 
Mouse with the big ears and the 
infectious smile. And we all know 
there are a lot of people who fall into 
that category. 

Come on, admit it. 

For more information about Disney’s 
Magic Years Club, or to join, write the 
Magic Years Club at P.O. Box 4709, 
Anaheim, CA 92803. You can also call 
and charge your Club membership; 
the number is (714) 999-7550. 


Hfrf s one way of putting on a 
happy face 

exclusive domain of the 
young, the Club after only 
one year already boasts more 
than 700,000 members, 
including nearly 4,000 people 
who have signed on as 
Premium Members. 

The Magic Years Club is 
similar to the Magic Kingdom Club. In 
fact, you could say that Magic Years 
Club members are graduates of the 
Magic Kingdom Club. You can join the 
Magic Years Club, free of charge, at 
any number of senior clubs and orga- 
nizations throughout California and 
Florida. Once you become a member, 
you’ll receive the same benefits as 
Magic Kingdom Club members, 
including special reduced prices at 
Disneyland and Walt Disney World, 
Club Vacation Plans, discounts at 
Hilton Hotels, National Car Rental and 
PSA and preferred rates on cruises 
to such places as the Bahamas and 
Mexico. 

If you don’t belong to a senior 
organization, and don’t live in California 
or Florida or you simply want a few 


Smiling guests enjoy a popcorn 


grandma and grandpa sure are having 
fun. In fact, there seems to be quite a 
few grandparents enjoying the Magic 
Kingdoms in California and Florida 
these days. And many of them have 
apparently forgotten to bring their 
grandchildren with them. 

For some unknown reason, we’ve 
been conditioned to say that Disneyland. 
Walt Disney World and everything 
else Mickey Mouse are just for kids, 
even though we know deep down 
that’s simply not true. Just as no one 
is ever too young for Disney, nobody’s 
ever too old either. 

That’s why there’s now Disney’s 
Magic Years Club, a sort of Mickey 
Mouse fan club for people 60 years 
and over. And, to once and for all 
dispel the notion that Disney is an 


Ask people over 60 why they’re 
visiting Disneyland or Walt 
Disney World and you’re bound to 
receive a stock, time-worn response: 
“We wouldn’t normally be interested 
in Disney — we outgrew it long ago, you 
know — but the grandchildren wanted 
to come and, well, we just couldn’t 
disappoint the little darlings. So we 
gave in and here we are.” 

But then, as they walk off, you notice 
something very curious. He’s straight- 
ening his mouse ears, saying he 
wants to go on Pirates of the Caribbean 
again; she’s adjusting her Mickey 
Mouse sweatshirt, tugging him in the 
direction of It’s a Small World. For 
supposedly having outgrown Disney, 


A Carrousel Cowboy rides tail in 
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Free deluxe presentation 
case with purchase. 
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Rare limited 
20,000 sets 
99.9 One solid sliver 


1 - 800 -USA-MINT 


RARITIES MINX INC. 

Minters for the Walt Disney Company 


Once in a lifetime a Disney 
FIRST EDITION becomes avail- 
able. Now you can capture the 
magic of Snow White's 50th 
anniversary by owning a Disney 
Wonder. For the first time in 
history a pure silver collectors 
proofset edition commemorates 
the characters and events of Snow White and the Seven 
Dwarfs. This first edition contains eleven solid pure 
silver pieces which are sealed in protective plastic and 
displayed in a beautiful collectors presentation case. 


This opportunity of a lifetime can only be 
ordered on a first come first serve basis 
because of extreme limited availability. Order 
today to guarantee your subscription to a 
Disney First Edition pure silver proofset. 


By subscribing now you will be sent one proof silver piece per 
11 months until your proofset edition is complete. This is a once in a 
lifetime opportunity which is a rarity you can't afford to miss; total value 
is $203.50 plus $16.50 shipping. Subscribe now for your free deluxe 
presentation case by calling 1-800-USA-MINT. (CA residents add 6%) 
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MOVING??? Send us your new address, plus label below. 
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